Before you start to work on this unit, please complete the
questionnaire below.

@ To win the confidence and goodwill of people, it is import-

ant for a company to

a.

]

maintain an emphasis on the quality of products or ser-
vices

share truthful information with all publics

spend as much money as possible on advertising

have a public relations department

understand and respect public concerns and viewpoints

be actively involved in the community service

@ Do you agree with the following statements?

a.
b.

Public relations is becoming a way of life in business.
Public relations helps achieve marketing goals of a com-
pany.

Public relations is the art and science of establishing rela-
tionships between an organization and its key audiences.
Public relations plays a key role in helping business in-

dustries create strong relationships with customers.

Now use this questionnaire to ask two or three of your
classmates. Report your findings to your class.

Yes.




Before-Reading Task
Before reading the passage, think about the questions.

1. What is the usual abbreviation for public relations?

2. Why do some companies have public relations people?

While-Reading Task

Public Relations
When the founders of the United States wrote the Declaration of Independence, they said

that a “decent respect” for the opinion of people everywhere required the American colonies to
tell the world why they were freeing themselves of British rule. The American founders believed
that their cause could not win unless they had the confidence of other peoples.

Public relations, too, tries to win the confidence and goodwill of people. No company, gov-
ernment agency, school, hospital, or other institution can flourish if it pays no attention to what
the people think of it. Public relations is the activity of giving a business or other organisation
information about how its actions might affect public opinion — or how public opinion might
affect its actions. It is also the job of the public relations officer to tell the public about a compa-
ny’s activities, plans, or ideas. This is necessary because people are likely to have more confi-
dence in a company if they know something about it.

There is not just one big public whose opinion a company has to worry about if it is to sur-
vive and grow. Only a few organizations, such as a national government, are so large that all the
public has some opinion about their actions. Most companies and organizations have to think
about the opinions of smaller groups — their customers, for instance, or their workers or their
shareholders. A company must also have the trust and goodwill of its neighbours in the places
where it has factories and offices. The company must be on good terms with the government,
because every business can be seriously affected by government laws or regulations.

Gaining the confidence of others requires, first of all, thoughtfulness about other people’s
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beliefs, interests, and feelings. Public relations begins by planning one’s actions so as to respect
the rights and beliefs of other people. Unless a public relations program takes these things into
account, it can do little to help a company. Not all the money in the world, nor the most skilful
writers or speakers, can make a company look as if it cares about other people if the company
really does not care. Most companies, therefore, consider how any action, such as moving to
a new location or buying another business, will affect public opinion. Having made a decision,
the company wants everyone to understand the decision and the reasons it was made.

(5) Most large companies have a public relations department, which tells the public about the
company’s plans and activities. The department is made up of writers, editors, photographic
and picture experts, and researchers.

(6) There are many ways to reveal a company’s activities and character. A very effective one is

S—
i How many ways ¢

through speeches by officials of the company before organizations such as the local chamber ta':ies'gz'r‘;;”:pdh;”

of commerce and various clubs. The speeches are usually reported in the newspapers and
are often reprinted for distribution to government officials, educators, journalists, and others
who might be interested in the company’s views. Printed pamphlets and booklets, including
the company magazine and the annual report of the management to the shareholders, also
help inform the public about a company. Motion-picture films are often used to show people
something about a company. A company may also, as a public service, undertake projects not
directly connected with its business, to help make society better.

(7] Besides using their own public relations staffs,
many companies hire independent public relations
firms, which work for several clients at once. Specially
trained outsiders often see trends or problems that
people inside a company might miss because they are
too close to the situation.

(8] Anyone who plans to do public relations work

should get as broad an education as possible. In ad-
dition to a college education, work in some area of the

communications field — on a newspaper or with a

broadcasting station — is useful for the future public

relations officer.



060

A declaration /,dekla'rerfan/ n.

A decent /'diisont/ a.

respect /rr'spekt/ n.

require /rr'’kwaio/ v.
A colony /'koleni/ n.

A goodwill /,gud'wil/ n.

A flourish /'flarif/ v.
action /'&'ekfan/ n.
officer /'ofisa/ n.
plan /plen/ n.
survive /sa'varv/ v.
neighbo(uwr /'netba/ n.
law /1a:/ n.

* regulation /regj$'lerfan/ n.

thoughtfulness /'0a:tfalnis/ n.
skil(hful /'skilfal(®)1/ a.

writer /'rarta/ n.

therefore /'0eaf2:/ ad.
location /lou'kerfan/ n.
editor /'edita/ n.

photographic /,foute'grefik/ a.

reveal /rr'vil/ v.
character /'keerikta/ n.

* chamber /'tfermba/ n.
commerce /'komas:s/ n.
club /klab/ n.

* distribution /,distri'bju:fan/ n.

* journalist /'d33mnalist/ n.

CHl I

a formal announcement ==, 51
1. proper; socially acceptable 3£, &-F+L
&R
2. satisfactory; quite good 4 NJFEY, GFEH
1 E, FE
2. B, AN
to need or make necessary 775, K
TERHD
LK, &
2. (A5, DIVEN) 55
to be successful, very active %5, Z5¢
750, ok
(BURF . lsiFRT ) SHRE R, mPERR
I, Bk
to continue to exist or live 4E77, {7
BIE, FREESRE
2, e
(usu. pl.) the rule or restriction made by an au-
thority iz, %61, %4
ZE A
having or showing skill I, A1)
the person whose job is to write books, stories,
etc. /B2, 1EX
Hifn, Frd
a place or position 7, 7, (irE
el
E223: 200
to make (facts, etc.) known &<, E#E, HE
FHIE, RS
L. (BB ASTEREG IR ) <t
2. 7=
trade (esp. between countries) F\l., F75)
{RARES, 7
(instance of) giving or being given to each of sev-
eral people, etc. /3%, fd
i TEE, o0&
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A pamphlet /'pemflit/ n. /NI
A booklet /'buklit/ 7. a thin book, usu. in paper covers /)Mt
annual /'&njusl/ a. 1. happening every year —-—/X [
2. calculated for the year #2411
* motion /'maufan/ 7. moving ¥5, 1£5)

motion-picture /;maufon 'piktfo/ n.  acinema film H5
A undertake /,ande'teik/ v. (undertook / ,ando'tuk/, undertaken / ands-
'tetkon/)
1. to (start to) make oneself responsible for
(something) tH{E, M
2. to agree or promise to do something [

(), Zns (i)

* connect /ka'nekt/ v. K- BECR, - BRRER
staff /sta:f/ n. (pl) &R TIEAR, 2FIRE
hire /haro/ v. 1. to employ someone for a short time to do a

particular job (FGi]) @M, EAN (HHEHE)

2. to pay money to borrow something for a
short time fH /3, EHFHME

A outsider /aut'saido/ n. a person who is not (or is not accepted as) a
member of a society, group, etc. /A, FIIA,
=5

broad /bro:d/ a. Iz

free ... of o, bR

pay (no) attention to (R) EE

(be) on good terms with FFEAK R

S0 as to AME, DUME

take ... into account S MPASRE, R
care about b, 1EF

be made up of FH - 2H AR

inform ... about/of - H IR

Declaration of Independence (EE) (HirEs)
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After-Reading Task

Reading Comprehension
Exercise 9 Circle the best answers according to the passage.

062

1. Which of the following expresses the main idea of the passage?
A. Public relations plays a very important role in the political field.
B. Public relations may help a company become more famous.
C. Public relations is the art of winning the confidence and good-
will of people so as to get their support.
D. Public relations is so important that it should be taught in school.
2. The main concern of public relations is
A. getting the public to understand and approve of a company
and its actions
B. giving more attention to a product than to a company
C. gaining public confidence and goodwill so that people will
buy a company’s products or services
D. getting along well with the government
3. A company will do all of the following to win confidence of the
public EXCEPT
A. paying attention to the public opinions
B. informing the public about its activities
C. having trust and goodwill of the public around
D. cutting down the price of its products
4. Which of the following statements is NOT TRUE according to
the passage?
A. No company can develop successfully unless it takes into
account the rights and beliefs of the public.
B. Public relations has developed on the basis of the Declara-
tion of Independence.
C. It is necessary for any successful companies to get along
with the government.
D. Attention should also be given to the opinions of some

smaller groups.
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5. Which of the following is NOT MENTIONED as a way to help
people know more about the company?
A. Speeches by the officials of the company.
B. Printed materials with information about the company.
C. Involvement in public service.

D. Specially trained people with a college education.

T gatT I 3) Decide whether the statements are True (T) or False (F)

according to the passage.

1. A company should pay attention to public relations if it is to
develop.

2. People will probably have more confidence in a company if
they know of its activities, plans, or ideas.

3. What a company really needs to worry about is the opinions of
the interested part of the big public.

4. If a public relations program does not take into account other
people’s beliefs, interests and feelings, it will be less helpful.

5. Many companies hire independent public relations firms be-
cause their staff are not trained as well as the outsiders.

Fill in the table with the information given in the passage.
The questions below may help you get the necessary infor-
mation you need.

Public Relations
|. Introduction

[I. The Main Concerns of Public Relations
A.
B.
C.
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[1l. The Public

[V. Activities of Public Relations
A. The Way to Gain the Confidence of the Public

B. The Ways to Reveal a Company’s Activities and Character
1)
2)
3)
4)
5)

|. What is the main point that the author wants to convey in
the first paragraph?

II. What does the author say about public relations in the sec-
ond paragraph? Find out three key phrases that can support
your answer.

Ill. What is the author’s view about the company which intends
to develop successfully? Are the opinions of the big public
and smaller group of equal importance?

IV. If any companies want to gain the confidence of others,

A. what is the important factor?
B. how many ways does the author mention to reveal a
company'’s activities and character? What are they?
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Vocabulary and Structure
Exercise 6 Translate the expressions into Chinese or English.

1. require careful action

KB F T8

thanks for your immediate actions

T HEMWARRIEAFRIER

2. affect the growth of crops

SN Tl 4 P
be affected by the climate
el SRRl
3. survive on one’s own
FEVDE TS ok
survive the mountain flood
TEfEARrh SR T
4. reveal a company’s character
R E R AR
reveal inside secrets
HRER RS EAA

Exercise @ Fill in the blanks with the words or expressions given.
Change the form if necessary.

1. If we want to win the confidence of people, we should
their feelings and interests

2. Some people are concerned that the building of these factories could
change the of the town.

3. their own public relations staffs, some companies
hire a few specialists from abroad.

4. You decide whether you'd rather work through the whole chap-
ter and then do all the homework or tackle the chap-
ter section by section.

5. Alan Rusbridger, editor of the Guardian, claimed that not all
newspapers would as more people go to the web for

news.
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6. The teaching staff in college usually profes-
staff sors, lectures and assistants.
reveal 7. Before moving to a new , people should be aware that

2l there’s a good chance the culture will be different from where

be made up of they currently live and work.

undertake
sUrvive 8. The Whites are always their neighbours, wherever
thoughtful they live.
character 9. It'svery of you to take care of the children while their
in addition to parents are away.
on good terms 10. Our public relations specialists provide information about the
with company and they handle all areas of publicity the
location busi
usiness.
care about . . .
. 11. According to the plan, our output is to be increased
at once
take into account by 10 percent.
connected with 12. The survey results that most of the companies had

already realized the importance of public relations.

13. Our members of the public relations office are avail-
able to assist you in a variety of areas, including publications,
marketing, advertising and media relations.

14. We look for people who family life because it makes
working together as a business unit so much better — for cus-
tomers and for each other.

15. In the second year at our college, students will a pro-
gramme of study that reflects their particular interests and

strengths.

Exercise 0 Complete the sentences after the model after the model by
using as...as.

1. George is an efficient worker and so is Jack.

MODEL George is

- You know a bit about history 2. The luggage I took was not more than what was allowed.

. but he knows more. I took

You don’t know as much 3 B,th German and English are difficult languages.

about history as he (does). German is
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4. The weather is still unpleasant today but yesterday it was
worse.

The weather isn’t

5. There were fewer people at this meeting than at the last one.

There weren’t

6. This coffee is too sweet for me to drink.

I can’t drink

Exercise 9 Fill in the blanks using no or not.

a single man was killed and only 3 wounded.

We had sooner set out than it started to rain.
It took us less than three hours to do the work.
The story was very interesting.

We longer believe what the man said.

2 A o

“Would you mind lending me your bicycle tonight?” “I
guess "
7. I'm afraid it is his fault for doing anything about it.

8. We can’t act because we’ve received information.

.
skills Development and Practice ¥:d

Reading

LSt

Read the paragraph and answer the questions that follow.
The reading process is similar to the writing process. Both

are a form of communication by using the written words. The job
of the writer, however, is to convey his or her message in a clear
manner. The job of the reader, on the other hand, is to extract
from the written page as accurately as possible the information

being communicated.
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... QUESTIONS
(1) What is the similarity (FH{L~4b) between the reading process and the writ-

ing process?

(2) Find out the signal words which indicate this similarity.

(3) What is the difference between the job of the writer and the job of the reader?

@) Find out the signal words which indicate this difference.

Signal Words of Comparison and Contrast

Comparison Contrast
both, similar, difference, different,
similarities, like, while, although,
alike, same, on the other hand,
in a similar way on the contrary, however,

instead, unlike

Practice Q Read the sentences and underline the signal words of com-
parison or contrast. Put a D if the sentence expresses a dif-
ference and put an S if the sentence expresses a similarity.

1. _ English speakers must always express number, but Chi-
nese speakers do not have to.

2. This music was similar to work songs: stories of troubles
and pain, with lines that were repeated several times.

3. In the West there are differences between table manners
in various countries, although they are not so marked.

4. Most European people, like the British, keep the fork in
the left hand and the knife in the right all the time when
they are eating food that has to be cut.

5. Daily newspapers are designed to be read quickly by busy
people looking for special information. The Sunday papers,

on the other hand, are intended to entertain as well as inform.
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6. Some people pay high income taxes while others pay
none at all.
7. A bicycle is a very healthy way to travel, while a car is a

quick and comfortable way.

8. __ Although the two candidates for the governor’s job repre-
sent different political parties, their views on important
issues are very much alike.

9. __ Both Sweden and Norway have a small agricultural area.

10. __ Popular newspapers differ from quality newspapers in

that they are less tiring to read.

Translation

Practice 9 Translate the sentences into Chinese, paying attention to
the italicized words.

O — 1. Patients who survive must be warned which drugs to avoid in
(2) the future.
R ONE
BIETEE ) . .
5. FUERURIE 2. Close attention should be paid to ever changing markets.

BIREID)

3. The new treatment has been shown to reduce the number of
deaths.

4. Wrongs must be righted when they are discovered.

5. The man was arrested by police in the town centre.

6. Because of its cost, the tool is limited in practical use.

7. Your application will be examined by a special committee.

8. Our roof was damaged in the last night’s storm.
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Writing
Comparison and Contrast

Practice Q Write sentences to express comparison or contrast accord-
ing to the information given and use the word(s) or sen-

tence structure given in brackets.

1. Nylon / silk / in origin and cost (differ from)

2. Fifty years ago / 60 percent of population / work in agriculture

/ nowadays /only 20 percent / work on land (while)

3. Jack / know / French / his brother / know / Spanish (as much ...

as)

4. Your opinion / about this matter / ours / in many ways (similar

to)

5. an Italian meal / usually /serve / with wine/ a Chinese meal /

usually / serve / with tea (unlike ... which)

6. New York / nickname / the “Big Apple” / San Francisco / call /
the “City by the Golden Gate” (just as)

7. Tom / calculate / accurately / his brother (as ... as)

8. What they told you / what they told me (different from)

9. Denmark / smallest land area / largest percentage agricultural
area (although)

10. He / speak / manner / his uncle (the same ... as)
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Practice 6 Read the passage carefully and then complete the sentenc-

biggest
as much ... as
more ... than (twice)
least
most
not so many ... as
as many ... as
the same ... as

greater ... than

es by choosing from the list of words and phrases given.
Make sure that you keep the same meaning in the sentenc-
es as in the passage and use each word or phrase once only
(except “more...than").

Several years ago, some research was conducted at Manches-
ter University into the amount of time that overseas postgraduate
students spent listening to spoken English and speaking English.
Sixty students co-operated by completing questionnaires.

It was found that an average of 22.75 hours per week were
spent listening to English and only 6.25 hours speaking English to
English people. An analysis of the time spent listening to English
showed that lectures accounted for 5 hours and seminars 2 hours.
An estimated 2.5 hours were spent in serious discussion while 2
hours were devoted to everyday small-talk. Watching television
accounted for 5.25 hours and listening to the radio 4.5 hours. Go-

ing to the cinema or theater only accounted for an average of 0.75

hour per week.

1. The students spent considerably time listening to En-
glish speaking it.

2. A amount of time was spent in lectures in
seminars.

3. Nearly hours were spent listening to theradio
watching television.

4. The popular way of listening to English was by watch-
ing TV.

5. number of hours were spent in everyday small-talk

in taking part in seminars.

6. The popular way of listening to English was by going
to the cinema.

7. hours were spent in serious discussion in
watching television.

8. Nearly time was spent in watching television

in speaking English.

071
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9. time was spent in serious discussion in ev-

072

eryday small-talk.
10. The surprise in the survey was the small number of

hours spent speaking English to English people.

BRswE

July 2, 2019

Borrowed from the library a copy of A New English-Chi-

nese Dictionary. :
Li Ming

EXAMPLE 2:

April 4, 2019
To Mr. Lester Lewis,
L.O.U. one hundred US dollars to be paid back within one
year from this date with interest at 6% per annum.
Li Ming

[.O.U. =1 owe you

per annum=per year

EXAMPLE 3:

April 2, 2019

Received from the Chemical Department the sum of seven

hundred yuan (RMB), being my salary for the month of March,
2019.

Peter Jones
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EXAMPLE 4:

March 4,2019
Received from the Hongxing Department Store twenty |
shirts and sixteen T-shirts. ‘

Wang Li

HIRESRAE BN 5.

L AEFIMEEGEREI 5.

2. HEFIER AR TE, SH-FRNHE, £EEA
ToEE, iR,
FRRISE RS U E AU -

1. ZICEIINESBE 2019 £F 2 B TRFHTOEE, IR,

2. SUE| CSERIEE (M) LRAaHEEE 1) (a7, iR,

Listening and Speaking
Conversation Practice: Asking About and Telling the Time

1. Listen and practice.
IS amp/edialoguei M

Susan: Excuse me, Li. Can you tell me the correct time?

Li: It's exactly nine o'clock by my watch.
Susan: Gee, | have an appointment at 9:30.
Li: There are 30 minutes to go.
Susan: Well, I've got to run. Bye, Li.
Li: Bye.

Sampleldialogue;

Teacher: When will Professor Carter arrive?

Student: He will arrive at nine according to the arrangement.
Teacher: When will the lecture begin?

Student: It will begin at half past eight.

Teacher: How long will it last?

Student:  About two hours. After that there will be a dinner party.
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2. Now listen to a dialogue and fill in the blanks with the infor-
mation you get.

074

Mr. Cooper: , Carl?

Carl: I'msorry. My watch is broken.
Mr. Cooper:  It’s

Carl: Tknow I'm late again.

Mr. Cooper: , Carl?

Carl:  Tgetup quite early. But

3. Now listen to another dialogue and then trans-late the Chi-
nese into English according to the information you get.

Mary: (VREVFRIAET LA T)?
Wu:  It's10to9.

Mary: (PRI ZHARMEND)?
Wu:  Oh, no, my watch has stopped.

Mary: It must be CLEEZEm).
Wu: Tl RFHT—T38).

4. Now listen to the third dialogue and try to fill in the blanks to
complete the dialogue.

Mary: Could you tell me what day is today?

Mary:  Good!I like the weekend.
Wu: There is a new film on at eight this evening. Shall we

go together?

Wu:  OK. I know you are a football fan.
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e Expressions used for asking about the time:
What's the time, please?

What time is it now (by your watch)?

Excuse me, have you got the time, please?

Do you know what time it is?

What time is it, please?

Do you have any idea what time it is?

Do you have the time?

What day is it today?

What is the date today /What's today’s date?

What is the time difference between Beijing and London?

© 0N A~ =

._.
o

e Expressions used for telling the time:

It's eight o’clock /ten to ten /half past nine (by my watch).
It must be about ten.

My watch says six sharp.

Sorry, my watch is slow /fast /broken.

I’m sorry. | don’t have a watch with me.

It's Saturday today.

It's April 20th, 2019.

We are on Beijing time.

c
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5. Make up short dialogues according to the situations provided.

@

The manager asks his secretary about the time of a confer-

ence. The secretary tells him that it will begin at half past

one and will end in about one hour. She also tells the man-

ager that after the conference, there will be a discussion at

three o’clock.
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@

Mrs. Brown tells Li that she does not have a calendar and
she’d like Li to tell her the date. Li tells her it is Wednesday,
October 2nd. Mrs. Brown says there is an exhibition
today. But Li tells her that the exhibition was held yesterday.

Mrs. Brown realizes that yesterday was China’s National

Day.

Part 9 Listening Practice

1. Listen to people talking in different places. Where does the
conversation most probably take place? Choose the correct
answers.

1) A. In asupermarket. B. Atan airport.
C. In ahotel. D. Atabank.
2) A. Inabank. B. In arestaurant.
C. In apost office. D. In an office.
3) A. Inateacher’s office. B. In a doctor’s office.
C. In an operating room. D. In an exercise room.
4) A. In atheatre. B. At arailway station.
C. In a post office. D. Atan airport.
5) A. Inabank. B. In aschool.
C. Inashop. D. Inalibrary.

2. You are going to hear a short story. Listen carefully and then
do the multiple-choice exercise.

Question: What is the funny point of the story?
A. Joe’s father arranged the wrong job for him.
B. Joe didn’t know in which year he was born.
C. The interviewer asked a silly question.

D. Joe misunderstood the interviewer's question.
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3. Listen to the story again and judge whether the statements
you hear are True (T) or False (F). If they are false, correct
them.

1) Joe’s father went to a job interview with him.

2) Joe wrote an application letter and posted it to the bank.

3) The manager looked at Joe for a few minutes before answer-
ing his questions.

4) Joe answered the interviewer’s questions very seriously.

4. Listen to the story for the third time and complete the state-
ments.

1) Joe finished school when

2) Joe’s father wanted him to get a job at the bank because

3) , Joe went for the job interview.

4) Joe’s birthday was on

5. Listen to another passage. At the end of the passage, you will
hear three questions. Choose the best answers.

1) A. The place.
B. The time.
C. The date.

D. The reason.

2) A. Don’t accept an invitation immediately.
B. Don'’t appear after accepting an invitation.
C. Don’t ask for directions to the host’s home.
D. Don’t write down an apology beforehand.

3) A. Make an apology to your host after the party.
B. Write to the host or hostess afterwards.
C. Telephone your host or hostess at once.
D. Askto change the date of the party.
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Before-Reading Task

Exercise o Here are two of the questions to which the author tries to
give his answers. Now give your answers to them before
reading the passage.

1. How does social media dominate our lives today?

2. How has social media influenced social behaviour?

Now read the passage and compare your answers with what is

stated in the passage.

Social Media Has Changed the Way We Communicate
It's hard to be aware of the rapid changes that have come into our lives, until one stops

for a moment and realizes how different life was a decade or so earlier. In recent times, it is the
social media that has made a significant impact on our daily lives.

How does social media dominate our lives today?

Social media has greatly changed
the way we interact with each other.
Here are some examples:

* Most people prefer to get their
daily share of news by looking at sto-
ries and updates posted by friends,
instead of reading news websites. As
we get news from the social media,
we know the person recommending it,
which makes news social too.

* Social media has transformed

the way we stay in touch with friends.
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* Social media platforms and online boards are the new networks that one goes to for
tasks, such as job- and home-hunting.

* Social media also influences our buying decisions as companies now use these plat-
forms to do business, which, in turn, has a considerable impact on our purchasing decisions.

How has social media influenced social behaviour?

(3) It has influenced social behaviour in several ways, such as:

* People today are more open and want to communicate with others.

* People want to meet like-minded people through online forums and groups.

* People want to have access to news and information that can be of use to them.

* People want to share more with others and gain recognition at the same time.

(4] Hence, social media has made us more transparent in our communication with others. It's
no longer about trying to be perfect, but about revealing and sharing our thoughts and expres-
sions.

Does social media makes us feel more or less connected to the world?

(5) Social media platforms have opened more avenues to communicate with others through
various features such as profiles, feeds and groups. Moreover, tablets and smartphones have
made information instant and accessible from everywhere.

* While get-togethers in clubs are still part of society, online group meetings are easier to
organize and attend. Moreover, social media is now being increasingly used to search as well as
maintain both old and new friendships.

* With access to such platforms, people are less likely to send emails or call up friends.
Instead, messaging and chatting on social networking websites to stay in touch has become a
norm.

Is social media a good form of communication?

(6] Just like any other form of communication, social media is just another tool to interact with
others. Therefore, rather than describing it as good or bad, the focus should be on how to make
communication through social media effective and worthwhile.

(7) Moreover, social media communication cannot stand on its own without real-life interac-
tion. If we are able to understand the importance of face-to-face communication for people and
their interaction with others, we will be able to imagine the likely influence of communication

through social media and make use of it accordingly.



080

communicate /ko'mjumnikert/ v.

impact /'impeakt/ n.

dominate /'domjnert/ v.

interact /,mtor'aekt/ v.
update /ap'dert/ n.

v.
website /'websait/ n.
recommend /;reke'mend/ v.
transform /trens'fo:m/ v.

platform /'pletfom/ n.
network /'netwsik/ n.

hunting /'hantiy/ n.
considerable /kon'sidarabal/ a.

like-minded /laik 'maimndid/ a.

forum /'forram/ n.

recognition /,rekag'nifon/ n.

hence /hens/ ad.

A transparent /treen'sprant/ a.

connect /ka'nekt/ a.

A avenue /'avinjui/ n.

feature /'fiitfa/ n.

* profile /'proufail/ n.

(with) to exchange information or conversation
with other people, using words, signs, writing, etc.
VHIB, 220
the effect or influence /£, 520
L 7B S L
2. T, =4
(with) to communicate with #5357, Bz
BHiaE, BHnEE
S
b
e
to change completely (i< ) H2s
L (8N P&
2. KFEE (B bz, FE
(PHEAL) P%
the process of looking for something 2%, 85
great in amount, size, importance, etc. fH247K,
M ZH), FHMEZER
having similar interests and opinions ZEFH%
1, BEEMRRR
Wiz, Wt
L&A, IAR]
2.1\, 75
for this reason Ait, ArlL, Mk
1. allowing you to see the truth easily [,
AT
2. allowing you to see through it ZEHHHY
(of two or more things or people) having a link
between them HHEAK
1. a possible way of achieving something i#1%,
2. a wide straight road, esp. one with trees on
each side K&, (JLfg) MEAKIE
1. DR
2. 558, R
&, AEE
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tablet /'taeblit/ n. S UG

smartphone /'sma:tfoun/ n. FHRETHL

accessible /ok'sesibal/ a. that can be reached, entered, used, seen, etc. 5
B2, StA, SEHAN

get-together /'get to,geda/ n. a friendly informal meeting or party ( JEIFEf))
R, Pore

search /s3:itf/ v. to try to find someone or something by looking
very carefully #5, 8%

* norm /nom/ n. something that is usual or normal “F-5 =%
moreover /moir'auva/ ad. in addition ifg E., ttsh
accordingly /o'ko:dmli/ ad. 1. AHRZHD

2. Ak, FrlL

Phrases and Expressions

or S0 KLyee, - IAT
interact with 5--MHELRHR, 5--H5)
stay in touch with 5. RERAR

in turn i, RSk
communicate with 5%, 5---5@

call up %5 FTHTE

make use of I, fEH

After-Reading Task

Reading Comprehension

Exercise 9 Decide whether the statements are True (T) or False (F)
according to the passage.

1. No one can really realize the rapid changes that have taken
place in our lives in the last ten years.
2. Social media has totally changed the way we communicate
with each other.
3. Social media has greatly influenced our purchasing decisions.
4. Social media has made us try to be perfect and gain the respect
of other people at the same time.
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CHl I

. Compared with get-togethers in clubs, online group meetings

are easier to organize and attend.

People now seldom send emails or make phone calls to keep in
touch with their friends.

Attention should be given to how to make communication

through social media effective and worthwhile.

. Without realizing the importance of social media, it is impossi-

ble for us to make good use of it.

Vocabulary and Structure
Exercise e Rewrite the following sentences by using while.

- Get-togethers in clubs are still
. part of society. Online group

. meetings are easier to orga- |

: nize and attend.
While get-togethers in clubs
are still part of society, online
group meetings are easier to

organize and attend.

1.

She is a likable girl, but she can be extremely difficult to work
with.

. Social media can help you find a job. It really depends on the

kind of job you are trying to find.

. Many companies have found success in using social media al-

though it may not be for all businesses.

. 47 percent of those surveyed were against the use of social

media in the buying process. But the other half were keen on

social media as a useful tool when buying a product.

. Public relations is very popular in the United States. It has just

started becoming popular in Japan.




